010 REEEZFEMNERMREHIMNERAZERS
ispo winter 2010E J5 M &

ispo winter 2010: FfEERBIHATE AT MmEES

O ispofRe R SRR FE R R
0 R B 10024 E K 6400048 WA, WA E R TR gkEE B
11 ispo vision R

20102 7—10H, f1hi&ispo/E40E4:, ZH70)mikE 5 e Ak E H il Ji (ispo 10)
TE5% JE R MIN 28T, PRI T ispoffE ok R as ot B4 & il i 26 6 1R .25 5 1)
J1o ek HE RS AT SR wlk SR BUN ST TR I WAE R 2 5
T, AESEAT 7B, 2R AMAR G T =R

AIPUK (Y ispo 10 AES FERT < WEAR & VL T AR A 45 T GE v B AR (kB A
RARIT I, A s 510k B 177 /\I%EI’J 64,000 4 [E B WAL, @'JT
B ispo MARAFLELL s K BRI LA AR NEGE ik 68% . SR i, A
Ji ispo FEA1K B 45 ME KK 2,045 KA RNEMN S, B EFRIEK 5%,

T R ARG R X EiE s b ispo IEAEK S Hh e B iE sl A ih 7 AR E A T
P s B2 . S BUE R E, ispo sportstyle and ispo vision PN X
IEAESE G S INZF H 6% . Feilie ispo vision W5 | T 142 A BT HITiZE = g Fi
s B 2R b, BRSO AR B AT I AT R AT F N N S S

o HFEAMEVSRE. SWEH:
IUBEON A RS LL 5% e B 2 20 ] o [ K R AR B Oy AL 2R S NIk

Jeor, PERBRANE 259 RSB, BHEBK 4895 FiK, HFHOMTREX

(HP Sports Source Europe JEX) 4016 E5 K. MifsteE 879 SEH XK.

Hh [ R [ s

o it RAGF ARG R, A [ S R AU S R R R AR RE R
VT2 TR R 5] 52

o i[E AL 1563 KRR AR, I BB S A R BT
A

o E M PIRERE A FI S R HIF ALY K, 1A% 19 K

o KEATEMESMMASEIGK IR, 20K A MR AR B,
AR



WAL AN e e S8 IS MRS, KA I b FE Al Ronis 21 1 UL
R, IFRIREES .

® ispo/EL I EI T

ispo china 2010 20104F3J4—6H (P, JE50D
BIKE EXPO 2010  2010%7)]22-25H (FEE, ZEed)
ispo 2011 201142 H6—9H (EE, ZEed)
BATR AR E Z KA H 5ER !

o WAL, BIRTMEES TR, FFR K ispo B H W3k www.ispo.com.cn
RELFTEBREKARAE:  010-84600388. 84600389
E-mail: liujing@ciec.com.cn , linhang@ciec.com.cn



http://www.ispo.com.cn/
mailto:liujing@ciec.com.cn
mailto:linhang@ciec.com.cn

N A EE#Eispo winter 2010

“TATRMAR L LI T . 7

(Didi Serena, Managing Director, Lasse Kjus, LK International)
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(Christophe Weissenberger, Sales & Marketing Director, Spyder Europe AG)
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(Jenny Ahnell, European Marketing Manager, Etnies/ Thirty Two, Sole Technology)
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(Angela Vogele, PRManager, Deuter GmbH & Co. KG)
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(Rolf Eberhard, Marketing Director, Lowa Sportschuhe GmbH)
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(Anian Thrainer, GF Amplid GmbH & Co. KG)

Allied Partners (UK Independent Retail Buying Group)
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(Adrian Pointer, Managing Director, Simply Sports Limited)

ISRA (Ireland’s independent sports retail buying association)
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(Tom Foley, ISRA Coordinator, ISRA)

Westbeach
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(Ed Seymour, Sales Director, Westbeach)



